Federal Trade Commission 

WASHINGTON. D. C. 2 0580 


Bur*ay of Deceptive Practices 





Philip Morris Incorporated, 
100 Park Avenue, 

New York, New York. 


Attention: Mr. Paul D. Smith, 

Vice President. 


■ !0V 


3 1957 


Re: Cigarette Testing, 

Pile No. 682 3093- 


Gentlemen: 

•j The Commission is currently testing the tar and nicotine 

vV content of approximately 60 brands and types'oT cigarettes. 

Upon completion-of this testing, it is the intention oT the 
Commission to test additional cigarettes marketed in “the 
United States, - .. .... .' 

For this testing program to succeed, it is important that 
the Commission have current information as to the brands and 
types of cigarettes being marketed. This letter is .written 

with this purpose in mind and accordingly, we request the. 

following. - - - ' 

As regards each, cigarette manufactured or sold by you as 
of November 1, 196?, please indicate the_brand name, type (i.e. 
non-filter, filter, non-filter menthol,’ filter menthol, etc.) 
type of filter (i.e. plain filter, charcoal filter, etc.), 
length (i.e. 70 , 80 , 85 , 95 , 100 , 101 , etc. millimeters), length 
of filter, and length of filter over-wrap. 

In. instances where you-refer to the tar and nicotine con¬ 
tent of a cigarette in your advertising or labeling, please 
identify the cigarette to .,which reference is made. 

We would appreciate your mailing the information thus far 
requested by no later than November 10, 1967 . 
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In addition, so long as the Commission continues its 
testing program, we would, appreciate being notified of any 
changes (1) in the brands, types, filters, over-wraps and 
lengths of cigarettes which you advertise or sell and 
(2) concerning your adding or deleting references in adver¬ 
tising or labeling to the tar and nicotine content of 
cigarettes. 

In notifying the Commission of changes in the physical 
construction of cigarettes, we would appreciate your indicat¬ 
ing whether the change can be easily Identified by the 
consumer and whether you note the changed characteristic in 
advertising and labeling. 

Finally, with respect to cigarettes whose tar and nicotine 
content you refer to in advertising or labeling, please 
indicate the method used to determine the yields advertised In¬ 
cluding date and method of obtaining cigarettes (if a market 
sample, indicate pick-up locations), method of selecting 
cigarettes for testing, butt length to which smoked, etc. We 
would also appreciate having this Information ms,iled by 
November 10 , I9S7, "but only if this does not cause delay in the 
submission of previously requested information. 


Your cooperation in these matters is solicited. 

7*9 

Very /truly ycnfrs. 



Donald K/ yenney, / 
Attorney 


i* ; 
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